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In this workshop, | will introduce FILMIP, the Filmic Metaphor Identification Procedure
(Bort-Mir, 2019), and C-MIPVA, the Creative Metaphor Identification Procedure for Video
Advertisements (Pan & Tay, 2020). | invite delegates to apply it to commercials and to
evaluate how they compare, and how they might be best used, or developed, to approach
different modes or genres. This workshop will be beneficial to delegates for a number of
reasons: (1) to build an awareness of different metaphor identification procedures; (2) to
critically evaluate metaphor identification procedures; and (3) to identify metaphor in
different modes and genres.
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